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I t is good news to hear that when the SARS crisis was over,
inbound visitors to Hong Kong have surged rapidly, hotels

and retai l outlets have been bursting at the seams, tourism
receipts have seen big rises, and unemployment figures have
since been on the decline.

Accord ing to v is i tor  arr iva l  s tat is t ics  f rom the Hong
Kong Tour ism Board (HKTB) ,  the tota l  number of arr iva ls
fo r  January  to  June  th i s  yea r  was  10 ,012 ,618 ,  o f  wh i ch
56.6%, or 5,668,131, were from mainland China, an increase
of  75 .2% over the same per iod of  last  year .  Th is  remark-
ab le  increase in  ma in land v is i tors  contr ibuted to a surge
of 68.3% in total arrivals. Although other markets also showed
s ign i f icant  r ises ,  that  was ch ief ly  due to the i r  c lose- to-n i l
a r r i va l s  when  Hong  Kong  su f fe red  f rom SARS be tween
Apr i l  and June last year .  Take ,  for example ,  Japan ,  whose
visitor numbers in the first half of this year were just 27.9%
more than those of the same period of last year.

One of the reasons why Japanese visitors were hesi-
tant about going to Hong Kong is that they are very concerned
about personal safety and therefore pay much attention to
such matters as law and order, transport and hygiene of their
outbound destinations. The Japanese Government often warns
Japanese travellers not to go to places that might jeopardise
their health or safety. Earlier this year, SARS infections re-
emerged in Guangzhou and outbreaks of avian influenza were
found in countries surrounding Hong Kong, including Japan.
Hong Kong, however, was affected by neither SARS nor bird
flu, reflecting the superb hygienic conditions of the city. This
should indeed be widely promoted to attract Japanese visitors.
Apart from that, Hong Kong is also highly praised by Japa-
nese travellers as far as law and order is concerned, which
should also be a focus of our promotional campaigns.
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Hong Kong needs to do more to draw Japanese and long-
haul visitors
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(Editor’s note: In view of the prolonged slump plaguing the inbound markets of Japan, Europe and the United States, Mr Choi Pat Tai, Chairman of the Hongkong
Japanese Tour Operators Association, has written the following article for The Voice, in which the reasons why visitors from these markets have stayed away from
Hong Kong are explored and a battery of solutions aimed at attracting them back is given.)
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Another allure of Hong Kong is its attractions and sights.
When viewed at night from the Peak, the glistening neon lights
decorating countless skyscrapers along both sides of Victoria
Harbour, one of the top three natural harbours in the world,
have earned Hong Kong its reputation as the Pearl of the Orient.
Besides the magnificent night view, many scenic spots such as
Repulse Bay and Stanley also appeal much to visitors first set
foot in Hong Kong. However, to repeat visitors or those holidaymakers
who have been around in Hong Kong for a considerably longer
time than usual tourists, Hong Kong may not have too much
to offer. Therefore, ever since 1993, I have been trumpeting
about the need to enhance tourism facilities and make full
use of our existing tourism resources while at the same
time taking advantage of the tourism resources of our back
garden, mainland China as a whole and the Pearl River Delta
in particular, in order to attract visitors.

As far as Hong Kong’s tourism resources are concerned,
I think Ocean Park deserves a special mention. Given its many
attractions and activities that combine education and entertainment,
it is a pity that it has not been sufficiently promoted. If Japa-
nese travellers had known Ocean Park better and realised
that there are two pandas inside, it would have certainly
attracted much more family visitors. Also, being the only city
in the world that boasts a perfect blend of Eastern and West-
ern cultures, Hong Kong is still characterised by plenty of buildings
with Western architectural features after the return of sover-
eignty in 1997. As to our back garden, the Pearl River Delta,
natural and historical sites, theme parks and golf courses abound
in cities like Shenzhen, Zhuhai, Zhongshan, Guangzhou, Panyu,
Foshan, Zhaoqing, Qingyuan, Shaoguan, Guilin and Nanning. And
we should not forget Macao, which, since its return to China in
1999, has striven for better tourism facilities and recently seen
two American-style casinos opened. All of them can be great
complements to our tourism resources. Hong Kong’s tourism
authorities, therefore, should organise more familiarisation
tours to Macao, Shenzhen and neighbouring cities for travel
agents in Japan, America and Europe in the hope that these
places will be included in their itineraries for Hong Kong.

Despite having been in recession for a long time, Japan is
still a very affluent country, with over 16 million citizens travel-
ling abroad each year, which might perhaps due to their saving
habits during the boom years and the incremental increases in
salary. Having said that, what should we do in order to attract
Japanese, American and European travellers back to Hong Kong?
I believe the following are worth considering by the authorities:

1. Set great store by hygiene, and prevent infectious diseases.



9The Voice of TIC
No.3 / 2004

RK �� !"#$%&'()*+,-./012 !

�� !"

SK �� !"#$%&'()*+,-./012#$

�� !"#$%&'()'*+,-./01"�

�� !"#$%&'()E�� !"#F�� !

�� 

TK �� !"#$% &'()%*+$%,-./01

�� !"#$%&'()*+,-./01,23

�� !

UK �� !"#$%&'()*+,-./012345

�� !"�� !"#�� !

VK �� !"#$%&'()*+,-./01234

�� !"#$%&'()*+,"-./0123

NMK �� !"#$%&'()*

NNK �� !"#$%&'()%*+,-�./01

NOK �� !"#$%&'()*�� +,-./"$

��

NPK �� !"#$%&'()#*+,-./012"

�� !"#$%&'�()* +,-�(. /

�� !"#$%&'()*+,-./0

2. Aggressively promote Ocean Park as well as Hong Kong’s
unique feature of a synthesis of Eastern and Western
cultures.

3. Put more effort in promoting ecotourism and hiking.

4. Invite internationally acclaimed show-business stars to come
to Hong Kong to leave their handprints in the Avenue of
Stars.

5. Invite famous Japanese singers to hold concerts in Hong
Kong so as to attract their fans to come here.

6. Perform lion dances and dragon dances several times
a day at Edinburgh Place, near Hong Kong City Hall,
and around the Clock Tower close to the Hong Kong
Cultural Centre; and allow cultural organisations to stage
performances there (free admission by ticket).

7. Film studios, television broadcasting rooms, breweries, the
Hong Kong Stock Exchange and flight kitchens should be
open to visits by tour groups and overseas travel professionals.

8. Major department stores and designer brand outlets should
offer discounts to visitors to keep up Hong Kong’s repu-
tation as a shopping paradise.

9. Hong Kong’s airlines and hotels should provide Japanese
visitors with special offers on a long-term basis to make
Hong Kong outperform other rivals in attracting them.

10. Add Japanese to all signs in the airport.

11. Restaurants frequently patronised by Japanese visitors should
have bilingual menus in Chinese and Japanese.

12. Always treat Japanese visitors with the utmost cour-
tesy since they are very sensitive to politeness.

13. Hotels of three-star standard or above should have their
instructions inside rooms translated into Japanese and make
TV sets able to receive Japanese channels. They should
also employ Japanese staff for better communication with
Japanese customers particularly during emergencies.

14. The Government should earmark more funding for tourism
promotion so that the HKTB can promote Hong Kong vigor-
ously in Japan and other countries, for example, by launching
large-scale advertising campaigns in electronic and printed media.

�� !"#$%&'()*+, By courtesy of Hong Kong Tourism Board.
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15. The HKTB should co-organise promotional campaigns in
Japan and other countries with the tourism bureaux of
Macao, Shenzhen and Guangdong in order to popularise
journeys to the Pearl River Delta region.

16. Hong Kong should work with Shenzhen to make tour coaches
owned by licensed travel agents be allowed to take over-
seas visitors to Hong Kong directly to Shenzhen checkpoints.
In such a way, a win-win situation will be created whereby
Hong Kong agents can devise itineraries that make good
use of tourism resources in the Delta region.

17. Japanese people who are or were once working in Hong
Kong and are interested in promoting Hong Kong to their
friends and relatives should be selected to become Hong
Kong’s tourism ambassadors. An award ceremony should
be held each year to present awards to those ambassa-
dors whose performance is outstanding during the year.

18. The Government should hold regular meetings, which should
be attended by representatives from the HKTB, the TIC,
airlines, hotels, the retail and dining industries, and travel
agents specialising in the markets of Europe, America, Japan,
mainland China, Taiwan and Southeast Asia in order to
pool ideas for tourism development.

19. The supply of three-star hotels has been outstripped by
demand because of a rapid upsurge in mainland visitors.
The Government should sell land at reasonable prices
for hotel development on condition that the land use
cannot be changed.

Japanese people have a l iking for travel and take it as
part of their l ife. Given that Hong Kong once topped their l ist
of holiday destinations, the Government, the tourist industry
and all of us should join hands to make Hong Kong become the
first city that crops up whenever Japanese travellers plan their
overseas journeys. Macao is now vying for direct-flight services
to and from Japan and many chartered direct flights between
the two places are also being negotiated. The new Baiyun Inter-
national Airport not only can offer competitive rates for direct
flights between Japan and Guangzhou, but also will lure other
international direct flight routes through various special offers.
As a matter of fact , in the past few years, there have been
Japanese tours spending just one day in Hong Kong after tour-
ing Shanghai or Guangzhou. This is a severe threat to Hong
Kong and we have to tackle it, the sooner the better. In a word,
attracting Japanese, American and European visitors back
is essential for the survival of Hong Kong tourism. 


