Better to have IT now
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T2 & Staff reporter

S ometimes casual remarks can turn out to be rather revealing,
Here is one such remark about IT: “IT is addictive; once
you take it, you can hardly be off it.” The person who made this
remark apparently has great anxiety about having to invest in
IT constantly, but deep down he is well aware of the wonders
of IT and that he could hardly live without it.

Now is time to reveal his identity: he is a veteran member
of the travel industry and has learnt from his only experience
that travel agencies cannot survive, not to say grow, without
the thrust of IT in today’s business environment.

Nowadays, one can hardly find a travel agent that does not
have PCs in its office; and a large number of agents have even set
up their own website for marketing and promotion purposes. Al-
though IT penetration is rather high in the travel agent sector, infor-
mation search, and internal and external communication still seem
to occupy a dominant position in IT usage by travel agents. Integrat-
ing IT into their operation to conduct business electronically and
with that to generate revenue are yet a common practice at present.

With a view to promoting greater e-adoption and encour-
aging e-business among member agents, the TIC has planned
to launch an IT adoption campaign by teaming up with the Hong
Kong Information Technology Federation. Under the auspices
of the Information Technology Services Department, the cam-
paign has two major objectives: to revamp the TIC website (details
to be announced) and to provide consultancy services for members
for free (see Circular: C765/032004/0/M).

There will be two types of consultancy services, namely
individual consultancy sessions and workshops, and members
may choose which one they prefer. If members choose to have
individual consultancy sessions, a consultant will go to their office
to gauge their e-readiness level and address their IT needs. If
workshops are preferred, five members will be grouped together
to meet a consultant at a workshop to have their IT problems
solved. The campaign will be concluded with two seminars, at
which problems and needs identified during the consultancy
sessions and workshops, and solutions available will be summarised
and presented to members. [
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