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Go to Japan to promote Hong Kong Disneyland
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H ong Kong  D i sney l and  was  opened  on  12  Sep tem-
ber this year. Although Japan also has its own Disneyland,

even on a bigger scale, many Japanese travel agents have
wanted to take advantage of the opening of Hong Kong
Disneyland to promote the Hong Kong market, which crashed
after the return of Hong Kong to China in 1997 and has
never since been able to rebound to previous levels.

I have telephoned Hong Kong Disneyland myself and urged
it to go to Japan for promotion. What a pity that my opinion
has fallen on deaf ears, and travel agents in Japan are now as
uninformed about our theme park as they were before.

True, Hong Kong Disneyland is small, yet it is dainty and
has its unique attractiveness such as the Festival of the Lion
King, which cannot be seen in Japan, snacks with Chinese flavours
and a hotel full of Victorian features. Japanese people have
a great fondness for novelties, and as such we must tell
them loud and clear that Hong Kong Disneyland is not a
replica of Tokyo Disneyland. If Hong Kong Disneyland is unwilling
to compete with its sibling in Japan, it may just let the Hong
Kong Tourism Board (HKTB) do the promotion job.

Six years ago when the Government announced that Hong
Kong would have this global brand name — Disneyland, we in
the tourist industry were simply overjoyed. Now, a large number
of mainland Chinese visitors, a main component of Disneyland's
visitor profile, go to the theme park straight from Shenzhen
in the morning and return to the city in the evening. How
then can the tourist industry, hotels included, benefit
from it?

That is why we hope that Hong Kong Disneyland, the HKTB
and the tourist industry can combine our efforts and go to Ja-
pan and other parts of the world to stage promotions and to
draw visitors. Disneyland particularly needs to "do as the
Hong Kong people do" and take local travel agents as
their real partners in order to contribute to the develop-
ment of Hong Kong tourism.

Choi Pat Tai, President,
Hongkong Japanese Tour Operators Association


