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MR E 8B EE Two lunch gatherings for members
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Two Members’ Lunch Gatherings were
held in July and August.

A total of 160 members joined two Members' Lunch Gatherings held by
the TIC at the Members’ Club of the Chinese General Chamber of Com-
merce on 31 July and 14 August 2012.

The theme of the first gathering was the free services for employ-
ers offered by the Employees Retraining Board (ERB). Ms Angel Lau,
Senior Manager (Business Development) of the ERB, presented the
services of the ERB Manpower Development Scheme, including job
matching and referral service, tailor-made programmes and the Industry
Service Programme. In addition, tourism courses for in-service industry
members were available under the Skills Upgrading Scheme Plus. Travel
agents could make use of the above services to meet their recruitment
and training needs.

At the second gathering, Mr James Tung, Senior Manager, Trade
Development, the Hong Kong Tourism Board (HKTB), briefed mem-
bers on the New Tour Product Development Scheme, which was to be
launched in September. The Scheme was aimed at encouraging inbound
travel agents to develop new tour products, with overseas marketing
support provided by the HKTB. Inbound agents could apply for funding
support for their marketing activities. Details of the Scheme will be an-
nounced by the HKTB later.

MEERERBERLELR New legislator elected for tourism sector
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The Legislative Council election was held on 9 September 2012. There
were two candidates contesting the Tourism Functional Constituency
seat, with Mr Yiu Si Wing returned with 523 votes. The other candidate,
Mr FreddyYip, received 403 votes.



Council Bulletin | ;B & 5%k

BEERXERIEEESE AGM and directors’ election
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The TIC is to hold its 25th Annual General Meeting at the Inter-Conti-
nental Hong Kong hotel on 30 November 2012. Four new directors will
be elected at the meeting to fill the vacancies left by Mr Charlie Foo, Mr
Michael Fung, Mr Andrew Leung and Mr Ng Hi On, whose term of of-
fice will expire after the AGM.

The nomination period for the directors’election closed on 29 Sep-
tember. For details of the election, please refer to the leaflet”Information
on Directors’ Election 2012” attached with Circular C1392. The list of
candidates will be announced on 19 October.

Members intending to register or change their representatives at
the AGM should do so before 30 October. To change their authorised
person already registered with the TIC, members should send a board
resolution or an authorisation letter to the TIC before 22 November. For
enquiries, please contact the Membership Department.

[ERIBEER1S | HkiEEFAFE Cantonese opera trial performance for traders
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Cantonese opera artists meet the audience.

The Chinese Artists Association of Hong Kong is to stage 72 perfor-
mances of the “Experience Cantopera: A Taste of Hong Kong's Intan-
gible Cultural Heritage” programme, specially designed for tourists
and first-time Cantonese opera-goers, at the Yau Ma Tei Theatre from
October 2012. In a bid to seek traders’input, the Association held a trial
performance for the tourism sector on 11 August, which drew over 100
members.

During the 45-minute trial performance, members watched an
introductory video on the history, unique style and make-up of Canton-
ese opera, followed by demonstrations of martial art movements and an
excerpt performance of Cantonese opera with English and Chinese sub-
titles. The audience was given a chance to talk with the performing art-
ists afterwards. The Association hopes that members will include the
programme in their tour itineraries so as to promote cultural tourism.
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Over 100 traders enjoy the Cantonese opera trial performance.
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WERGHE_F LA THWEREL > JEl

FIA BRI - ERTRE R -

1 A R RN R At B 1 > 1538 U ETE
G RNEREE i ON IR R AN A
JEMAIR 5 a0 S R AE AN H A B 5 R
FURTEREREH -

9. JBE A R A L A 1 ) R R o B £ R A
FIFES - (H B2 AT 222w ARER AL o

IS BARE A E R ETiEES > BN

FT—AENH—HAR -

The Board decided at the 10 July 2012 meeting to amend the rules
concerning air ticket advertisements. Major amendments are as fol-
lows:

1. If the advertised fares include adult fares and other fares, the latter
must be clearly so indicated and placed alongside the correspond-
ing adult fares (the font size for both kinds of fares must be identi-
cal); if the advertised fares only include fares other than adult fares,
they must merely be clearly so indicated.

2. All the wording and terms, with the exception of the destinations
and abbreviations of the carriers, used in an advertisement relating
to airfares must be in the same language.

This Directive supersedes Directive Nos. 57 and 70, and has

taken effect from 1 August 2012.
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At its meeting on 10 July 2012, the Board decided to amend the fol-

lowing rules concerning package tour advertisements:

1. “Members shall clearly mention in their advertisements for pack-
age tours the prices and duration of the tours .... If discounted tour
prices with conditions attached are advertised, such prices shall be
placed alongside their corresponding non-discounted tour prices
(the font size for both kinds of prices shall be identical), and the
conditions for the discounts, including age, sex, etc, shall be clearly
stated.”

2. “Under no circumstances shall a member advertise the offer of any

form of refund or compensation unless the compensation is stipu-
lated by rules of the TIC.”
This Directive supersedes Directive No. 120 and has taken effect
from 1 August 2012.

HR1T B & R B BE X A9 (5520957 36 51) Advertising articles offered free with

tours (Directive No. 209)
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The Board resolved at the 10 July 2012 meeting to relax control on

package tour advertisements so that travel agents could have greater

flexibility in promoting their business. The new regulations are high-
lighted as follows:

1. Members may advertise articles or concessions offered by the fol-
lowing companies or organisation: aitlines, tourism bureaux, cruise
liner companies and debit card/credit card companies.

2. Members may mention the monetary value of the concessions of-
fered by the above-mentioned companies or organisation in the
advertisements.

Please see Directive No. 209 for details. This Directive supersedes

Directive Nos. 138 and 173, and has taken effect from 1 August 2012.



