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Can Hong Kong have nature-based tourism?
ISR ~ BRSRA » B ZE Chiu HoiYan, Chan Chung Shing and Lawal M. Marafa
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Nature-based tourism may be a viable altemative to mass tourism.
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he tourism industry in Hong Kong has flourished for decades.

Not surprisingly, shopping, dining and other mass tourism activi-
ties have dominated the market, with less attention paid to the natural
environment, which is also valuable and precious for alternative tour-
ism development. Given the possible saturation in the capacity of
mass tourism and a high variety of nature-based resources in Hong
Kong, expanding the tourism spectrum by embracing nature-based
opportunities seems to be one of the sustainable alternatives for
this city.

Two studies to understand locals’ perception

To implement such a development plan, however, the opinion of
the locals is vital and decisive to the outcome as they contribute a
lot to the tourism industry by acting as local tourists, hosts and city
marketers. Therefore, the locals’ perception of nature-based resources
in Hong Kong and their preference for engaging in these resources are
important inputs for the tourism industry.

Two studies were conducted with regard to the local perception of
nature-based resources in Hong Kong, focusing on the natural environ-
ment and park resources respectively. The researches are ongoing and
have been conducted since July 2012, targeting Hong Kong citizens.
Both questionnaires mainly consisted of perceptual statements about
nature and park resources in Hong Kong, rated by the respondents on a
6-point Likert scale.

What do locals think of nature resources?

A total of 216 Hong Kong citizens were interviewed in one of the stud-
ies to understand how the locals perceive nature resources in Hong
Kong. The result revealed that generally their interest in visiting nature
was 4.14 on a 6-point scale, with females (4.41) demonstrating a higher
interest in nature visitation than males (3.96).

Besides, the respondents perceive the nature area of Hong Kong
as islands, beaches and hexagonal volcanic rocks, which are all typical
and common nature resources found in Hong Kong. These typical nature
resources are also attractive to visitors. Nevertheless, not all representative
nature resources in Hong Kong are favoured by the locals. According to
the results, the locals are not really fond of mountain ranges and the
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ocean. They also do not prefer images in association with artificial ele-
ments, such as granges and parks with man-made structures, which
indicate the locals’ preference in keeping the pristine appearance of
the nature area.

How about park resources?
Among different types of nature-based resources in Hong Kong, parks

provide additional attractions for local usage and tourism. As such, another
round of interviews was conducted among 223 local residents aiming to
study how they perceive domestic park resources. They believe that parks
in Hong Kong, including country parks and special areas, marine parks and
the marine reserve, the geopark, the wetland park, and urban parks and
green spaces, all possess certain levels of uniqueness.

Marine parks and the marine reserve, and the geopark are deemed
to be the most unique park resources in Hong Kong, both of them
scoring 4.96 on a 6-point scale. The wetland park also had a high score
of 4.91, but urban parks and green spaces scored a relatively low 4.09.
Nevertheless, all these park resources were given a score of over 4 out of
6. This may imply a positive image of park resources as perceived by
local residents, or a supportive attitude as shown by them. It is there-
fore a very important foundation for utilising these resources for city
marketing and tourism development. Unless the expectations of local
residents and tourists are both positive, any effort exerted to develop
nature-based tourism may generate undesirable results.

Conclusion
To a large extent, Hong Kong citizens are positive towards environmen-

tal conservation and nature lovers. They have a huge demand for enjoy-
ing the countryside and other available green spaces. Maintaining this
demand while formulating an effective nature-based resource planning
and management policy is a wise track for the city to follow. Not only
can that foster and diversify tourism development, the quality of life in
Hong Kong can be enhanced as well.

Whereas the two studies reported above can answer the question
of whether Hong Kong people support nature-based tourism, the quest
for a marketing or brand positioning strategy that best suits the tourism
market may require further studies. it
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