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“Harness the Web, Expand your Territory” — the seminar held on
13 May this year.
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FHRAEMRHZESE Hong Kong Information Technology Federation

T is now an integral part of business everywhere. To help improve the

competitiveness of SMEs in the local travel industry, the Hong Kong In-
formation Technology Federation (HKITF) had organised four training work-
shops (eight classes) and two seminars in the past year. Over 350 people
from more than 150 travel agents participated and their feedback was very
positive.

Looking forward, the following areas, all covered in the year-long proj-
ect with videos available at: http://ssp-ti.hkitf.org, deserve the travel indus-
try's special and continuing attention:

Mobile application: There were 50 million iPhone users as of April
2010, and two million iPads were sold in just 60 days, breaking the iPhone’s
sales record. Mobile application can connect easily with customers, whose
impact on the travel industry was discussed in the “Harness the Web, Ex-
pand your Territory” seminar.

Customer Relationship Management (CRM) system: Retaining ex-
isting customers, much more profitable than finding new ones, can be achieved
through a CRM system with a monthly fee even less than the airport tax, as il-
|ustrated in the seminar called “Surf the Tide — Go Customer Centric”.

Social media marketing: According to a global consumer study, 93% of
Hong Kong's internet users valued “recommendations from consumers”, mak-
ing social media marketing a powerful, yet affordable, tool for SMEs, which was
covered in the “Marketing through the Internet” workshop.

The HKITF would like to take this opportunity to thank the TIC for its
advice and support, the Office of the Government Chief Information Officer
for its sponsorship, the focus group and the speakers for their sharing of
experience and expertise, and industry members for their keen participation.
All of them have made this project a success. The HKITF will continue to co-
operate with the TIC to help make IT work for TIC members. i
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